belkins

Omnichannel B2B pipeline creation

Take your entire funnel under
control to grow your sales
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The sales world has changed

57%

of companies

failed to build pipelines in 2023

At least

40%

expect to solve revenue
and sales growth issues
in the first place

A

60+ touchpoints
across
3+ channels

are required for a B2B buyer to make a purchase



https://dreamdata.io/
https://www.emarketer.com/content/role-of-todays-cmo
https://hub.gtmpartners.com/gtm-research-guidance/go-to-market-benchmark-report-winter-2024?utm_source=thejuice&utm_medium=content-distribution&utm_campaign=thejuice-distribution

The B2B sales struggle is real

Do these challenges sound familiar?
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Sales and marketing teams Meeting sales quotas Broken sales processes lead

operate in isolation, hindering takes 6-12 months to poor lead quality, lost

overall performance. an unacceptably long timeframe. deals, and missed targets.
O
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Your team lacks knowledge Your revenue growth is Your sales team is struggling

In developing comprehensive lagging 2-3 times behind to acquire and convert a

omnichannel strategies. projections. steady stream of ICP leads.



Belkins' success formula

Comprehensive
expertise

A full-service agency
with savvy outbound
experts and top tools

Swift
iImplementation

Only 8-14 days of
launch secure
effortless start and
faster results

Personalized
omnichannel plan

Proven best
practices from 1,000
projects tailored to
your business case

End-to-end
support

360° guidance, from
strategy mapping
and lead sourcing to
deal closing

Y

Accelerated pipeline

Generate 100-400 or more new qualified opportunities

in the first year and increase your sales by 25-50%.



Why omnichannel?

B2B pros across the world chose customer-centric,
cohesive outreach through a range of channels:
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cold emails

social media

calls and voicemails

N

and more...

—_

ads

messengers

organic search

e

Compared to single-channel sales,

omnichannel shows better results:

‘

15-20%

Higher conversions

N

20%

Lower customer
acquisition costs

S

15%

Higher average
contract value

)

20%

More revenue
growth



How your funnel will look in 1 year with Belkins
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We take Omnichannel engagement
care of it

Up to 18,000* contacts

Reaching out to your target prospects via a coherent within your ICP
mix of communication channels (ads, emails, calls, etc.)

MQLs

Activation

Prospects engage by replying to emails, subscribing Up to 9,000* (50%) engaged contacts

to newsletters, clicking on ads, attending a webinar, etc.

SQLs

Conversion

Prospects demonstrate high buying intent by attending 100* appointments

I
I
I
I
I
I
I
I
I
I
I
I
I . o
| a sales meeting or demo call with your sales team. with decision-makers

Opportunities

Your part in Deal closure

the process Sales negotiations and signing the agreement with
a focus on retention and further expansion.

10-30* new clients

* Average yearly outcomes.
The results depend on multiple factors.



Channel mix

&

e Lead capturing
e Retargeting
e Local campaigns

S
Cold calls
Intent-based calls

Voicemails

No-show prevention

&

o Multilevel email cadences
o Appointment booking
e Follow-ups

O,

» Follow-up messages
e No-show management
e Voicemails

I{m)
e Linkedin connections

e Groups and events invitations
e Direct messages and InMail

e Profile management and content creation
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How omnichannel works

@ Account managers

ﬁ B2B content writers
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Strategizing
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Tech setup and

Q Lead researchers

belk@ns
Orchestration

®

deliverability specialists

Regular feedbac
Improvement

.DH

Sales development
representatives

You

Deal closures
Booked meetings
Smooth processes
Upselling and scaling

Organized pipeline in CRM



The impact we make that sets us apart

+31.5%

A dedicated team Expertise of cl Sibili
acting as an extension of your own 300 + intc??gv‘él:t:e Iglrt))\Cvth A
a IT & Deliverability specialist i Dedicated research analyst P Ro S
i Content creator =B Sales development representative
who understand
our industr Y
e Account manager y 4 Deep outbound \ V4
- 7-year expertise

for proven results

Y o

Seamless collaboration . Only targeted, verified, e

between your sales .
7o ¢ and perfect-fit leads. Z
and marketing teams

Full-spectrum digital Comprehensive tech stack
marketing support without added costs
(Y & Data-driven precision

and rapid adaptation



E n gagement pla nS Growth Growth Plus X Enterprise
° Yearl Yearl Yearl

d e s I g n e d by yo u 100+ aggg%/ntments 200+ agg:)iyntments 400+ aggg%/ntments
Monthly subscription From $7,995 From $13,900 *Ask for pricing
One time setup fee $1,800 $3,000 *Ask for pricing
Any additional service 10% off 15% off 20% off
Processed monthly prospects 1,500 3,000 4,500
Email outreach v v v
LinkedIn outreach 2 accounts 3 accounts 4 accounts
Calling v v/ v/

+ Additional services available per request

SMS / Messenger Marketing amplification Account-based marketing Paid advertising Social media

Regardless of the plan you choose, all our services include: outreach strategy development, audience research and TAM
analysis, lead list building, sales copywriting, appointment booking, no-show recovery, and comprehensive reporting.



Add-on services to scale your results

Marketing amplification

Flexible budget for scaling outreach when the optimal omnichannel mix is still being
determined. Funds can be allocated to video, webinars, paid ads, social media, and
other initiatives as part of the strategy developed with your Account Manager.

From $3,000/mo

Paid advertising

Targeted campaigns across Google Ads and
social platforms, activated at key buyer journey
touchpoints.

*Client covers ad spend of a minimum $5,000

+$5,000 one
$3,000/m0 time setup fee

Sales enablement

Dedicated SDR for pipeline management
and lead nurturing.

+$1,500 one
$1,250/m0 time setup fee

Social media content creation

8 monthly posts with visuals, promotion,
and full account management.

From $3,500/mo

SDR outsourcing

Full-time dedicated SDR management (480 hours/
month) with team support
in North America, Europe, or Asia.

From $45/hour

HubSpot CRM integration

CRM audit, data hygiene, pipeline optimization,
automation setup, reporting dashboards, and
tool integration.

$125/hour

Promotional video development

30-second to 60-minute promotional and
educational videos, including podcast editing.

From $500/video

GTM strategy development

Market research, messaging approach, channel

mapping, customer journey, budget, and 12-month

pipeline forecast for new product launches.

From $5,000/mo

Inbound appointment setting

Qualification, follow-up, appointment booking,
and CRM recording for all inbound leads.
Systematic reengagement included.

$7 995/mo

Webinar development

End-to-end quarterly webinar execution:
deck, landing page, promotion.

Typically 200-300 qualified registrants.
3-month timeline.

$10,000/event

Sales or marketing consulting

4 hours/month of one-on-one strategy sessions
with Belkins leadership.

From $2,000



Enterprises and mid-size companies
who succeeded with Belkins

Drmivelinej Company size: 10,000+ eV lgS

EEEEEEEEEEEEEEEEEEEE

93 appts. in 13 months 330
$1 . 5 M closed-won deal size 1 20 %
$3M

expected revenue from pending opportunities
p pending opp 22,500

|

Company size: 201-500

appts. in 15 months

outperformed KPIs

leads added to the pipeline

more info 7



https://belkins.io/case-studies/lead-generation-for-fired-heater-service-provider
https://belkins.io/case-studies/kick-starting-outreach-for-a-retail-non-broker-agency

Clutch 4,9 % % % % % 230reviews” G2 48 % % % % K 93reviews

We're proudly called the top-rated and most reviewed appointment setting company in the U.S.

<

During the partnership so far, we | can't say enough good things about In just five months, they secured
booked 93 calls, most of which were Belkins. They're ethical, transparent, 84 qualified appointments, with an
with well known global brands and retail. effective, intentional in their approach, incredible 31 appointments booked
and a pleasure to work with. in the final month alone - that's
Peter Sher 7 double our initial target.
VP of Sales Brendan Walsh 7
Chief Executive Officer Jack Brown 7
VP Growth
"Belkins showed a high degree of
flexibility and adaptability and always They were able to schedule
worked closely with us to ensure that 35-40 calls for us in a 6-month 60 confirmed appointments with
we achieved our goals.” period, all new organizations to our qualified leads achieved so far.
company. Many of the leads were We are satisfied with the overall
Hiro Masumoto 7 great connections. collaboration and the quality of
Senior Manager of Business leads generated.

Development

Jen Peterson 7
J Director Valeria D. 7
Marketing Specialist


https://www.g2.com/products/belkins/reviews/belkins-review-8749053
https://clutch.co/go-to-review/36b030e3-2a50-4534-a5ec-cc09b1cbfd65/172271
https://clutch.co/go-to-review/36b030e3-2a50-4534-a5ec-cc09b1cbfd65/188907
https://clutch.co/go-to-review/36b030e3-2a50-4534-a5ec-cc09b1cbfd65/286574
https://upcity.com/profiles/belkins-inc#reviews
https://clutch.co/go-to-review/36b030e3-2a50-4534-a5ec-cc09b1cbfd65/16464
https://www.g2.com/products/belkins/reviews
https://clutch.co/profile/belkins#reviews

Ready for
the next steps?

Fill out the ICP 7 and value prop 71 questionnaires
to get TAM analysis and, potential deliverables,
and the final quote.

belk@ns


https://share.hsforms.com/1M4J6yqNHTIGaageqwuB0-w4cb35
https://share.hsforms.com/1oBKLtRFPQ7ilKb0l9903lg4cb35

